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Abstract: The article provides an integral assessment of the competitiveness of 
Ukrainian-made cars (compared with the direct competitors on the automobile market). 
An integral assessment of the competitiveness of Ukrainian-made cars compared with 
the direct competitors on the automobile market (for ZAZ Lanos — Hyundai Accent 
and Kia Rio; for ZAZ Lanos Cargo — Bohdan-2310 pickup and IZH 27175; for ZAZ 
Sens — Geely CK and Bohdan-2110; for ZAZ Forza — Chevrolet Aveo and Hyundai 
Accent; for ZAZ Vida — Fiat Albea and Bohdan-2111; for Bohdan-2110 — Geely CK 
and ZAZ Sens; for Bohdan-2111 — Fiat Albea and ZAZ Vida; for Bohdan-2310 pickup 
— ZAZ Lanos Cargo and IZH 27175; for Bohdan 2312 — ZAZ Lanos Cargo and IZH 
271175) is based on an expert method. The ranks (I; II; III) provided by 15 experts are 
subjected to the normalization procedure, and a single synthetic rank is formed from 
the normalized ranks according to a certain comparative criterion. Comprehensive 
indicator of the competitiveness of cars in terms of non-price parameters is formed 
from the obtained synthetic ranks according to the comparative criteria “quality”, 
"assortment (modifications)" and "service maintenance". The integral indicator of the 
competitiveness of cars is obtained by synthesizing the values of complex indicators 
according to the price parameter and non-price parameters. The medium level of 
competitiveness of Ukrainian-made cars (an exception is ZAZ Lanos, which 
demonstrates a high level of competitiveness) on the automobile market is determined 
by: mostly constructive influence of the "Price" and "Service maintenance" 
parameters; mostly destructive influence of the “Quality” and “Assortment 
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(modifications)" parameters. The prospects for increasing the competitiveness of 
Ukrainian-made cars are: maintaining of the competitive positions by the “Price” and 
"Service maintenance" parameters; improvement of competitive positions by the 
“Quality” and “Assortment (modifications)" parameters. 

Keywords: competitiveness, competitor, car, automobile market, integral 
assessment, expert method. 


1. Introduction 


Today, hardly anyone will mention Ukraine when listing the leaders of the world 
automotive industry. China, USA, Japan, Germany, India, South Korea... But not 
Ukraine. Ukraine still retains its place in the top 40 car-producing countries (Fig. 1), 
but, let's be honest: Ukraine's place in this ranking in the last decade is purely symbolic 
in view of the decline in the volume of car production (Fig. 2). 
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Figure 1. The place of Ukraine among the top 40 car-producing countries [1-21] 
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Figure 2. The volume of car production in Ukraine, thousands of cars [1-21] 
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Even on the national automobile market, Ukrainian-made cars lose in the 
competitive battle with the foreign competitors. In previous studies [22-26], it was 
proven that Ukrainian-made cars are gradually displaced from the national automobile 
market by the Renault, Toyota, Kia, Skoda, Hyundai, Nissan, Chery, Mitsubishi, 
Volkswagen, Suzuki, Peugeot and Mazda cars brands. 

At the same time, Ukrainian-made cars are cheaper than cars produced by foreign 
concerns. But the price is only one of the competitive advantages of car. Equally 
important are the non-price parameters of competitiveness of cars. It is proposed to 
attribute “quality”, “assortment (modifications)" and “service maintenance" as the 
non-price parameters of competitiveness of cars [27]. 

Based on the polyparametric nature of competitiveness of cars, we consider it 
appropriate to use an integrated approach to compare Ukrainian-made cars with their 
direct competitors on the automobile market. 


2. The purpose of the study 


The purpose of the article is to carry out an integral assessment of the 
competitiveness of Ukrainian-made cars (compared with the direct competitors on the 
automobile market). 


3. Research results 


Today, the production of cars in Ukraine is ensured mainly by three enterprises — 
PJSC “ZAZ”, “Bohdan” corporation and PrJSC *Evrocar". 

PJSC “ZAZ” presents cars of the ZAZ brand of the same models: Lanos; Lanos 
Cargo; Sens; Forza; Vida. According to basic characteristics, the direct competitors of 
these cars on the automobile market are: for ZAZ Lanos — Hyundai Accent and Kia 
Rio; for ZAZ Lanos Cargo — Bohdan-2310 pickup and IZH 27175; for ZAZ Sens — 
Geely CK and Bohdan-2110; for ZAZ Forza — Chevrolet Aveo and Hyundai Accent; 
for ZAZ Vida — Fiat Albea and Bohdan-2111. 

“Bohdan” corporation presents cars of the Bohdan brand of the same models: 
Bohdan-2110; Bohdan-2111; Bohdan-2310 pickup; Bohdan 2312. According to basic 
characteristics, the direct competitors of these cars on the automobile market are: for 
Bohdan-2110 — Geely CK and ZAZ Sens; for Bohdan-2111 — Fiat Albea and ZAZ 
Vida; for Bohdan-2310 pickup — ZAZ Lanos Cargo and IZH 27175; for Bohdan 2312 
— ZAZ Lanos Cargo and IZH 27175. 

PrJSC “Evrocar” does not produce cars, but only provides large-unit assembly of 
cars of the Czech car brand *Skoda" of the same models: Octavia; Fabia; Rapid; 
Superb; Yeti; Karoq; Kodiaq. Since PrJSC *Evrocar" is not a car manufacturer in the 
classical sense, in our study we will not conduct an integral assessment of the 
competitiveness of Skoda brand cars. 

An integral assessment of the competitiveness of Ukrainian-made cars compared 
with the direct competitors on the automobile market will be based on an expert 
method. The ranks (I; I; III) provided by 15 experts are subjected to the normalization 
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procedure, and a single synthetic rank is formed from the normalized ranks according 
to a certain comparative criterion. At the same time, a comprehensive indicator of the 
competitiveness of cars in terms of non-price parameters is formed from the obtained 
synthetic ranks of cars according to the comparative criteria “quality”, “assortment 
(modifications)" and “service maintenance". The value of the integral indicator of the 
competitiveness of cars was obtained by synthesizing the values of complex indicators 
according to the price parameter and non-price parameters. 

Results of the integral assessment of the competitiveness of Ukrainian-made cars 
(compared with the direct competitors on the automobile market) are presented in the 
table 1. 


Table 1. 
Results of the integral assessment of the competitiveness of Ukrainian-made cars 
(compared with the direct competitors on the automobile market) 


Models Ranks given by experts to cars 
of cars 1.2413. 4 15.64 7.:8.|:9. | 10| 11 | 124 13 | 14] F5 
1 2- Be L3 1295126: ee Oe ON EL |p) 1S EAE T5: 6 


Parameter # 1. Price 


ZAZ Lanos De es ot IJI pes ee ee de) oe a I I iT 


Hyundai H HI) UW) IL | IH | at) IE |) IE EH | THEO HI | Wn) 00 | dl 
Accent 

Kia Rio | H | HI | IE | ET | IE [LH | EE | HT | HE | IE. | HE | IE | HIE | II 
Standard rank - 


Synthetic rank = 1,00 


Complex indicator 
by “Price” parameter = 1,00 


Parameter # 2. Quality 


ZAZ Lanos | IN| III | EIE | HIE | HII | HII | HII | | HIT | HII | | HII | III | III | III 
Hyundai I|I I|I|I!|I S I|H|I I|I|I I HOII 
Accent 
Kia Rio mnuimmmimmimiri mimHmimmimiritg 
Standard rank e 

D 


Synthetic rank = 0,33 


Parameter # 3. Assortment (modifications) 


ZAZ Lanos | II) Wi) HIE | HII | HII | HII | IIT | HIT | HII | HII. | HII | III | III | IIT | III 
Hyundai I I| I|H I|I|I|H HI II|IJOH|II|I 
Accent 
Kia Rio HOII NNI NIII nun Inon 
Standard rank | © 

© 


Synthetic rank = 0,33 
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Continuation of Table 1. 


Models Ranks given by experts to cars 

ofcars |1/2/3/|4/[5/,6/7/8/,9 10/|11/|12/,|13|14,| 15 
1 2|/3|/4]/5/6/7]|8[|/9 |10|11|/12|13|14|15| 16 

Parameter # 4. Service maintenance 

ZAZ Lanos | Il | HE | I | I | Ul) I/U [IHLJHEI | HH | FE | IJI HI | I 

UD IJIJH|IJHÍHJI|JI| O/I DHE GE: (02D. | n 

Accent 

Kia Rio HE) H |IH | HE | I MM | IJ | I |I | IE | HE, I | IH | IH 
Seded |2/38|8|82,8|a8|8|8|8|[8|8|8|8|S8 
rank ecoico-ccocasciaocc-ciojocc- 

Synthetic rank = 0,58 

Complex indicator 

by non-price parameters = 0,41 

Integrated index of competitiveness 

of ZAZ Lanos = 0,71 

The level of competitiveness 

of ZAZ Lanos — “high” (0,71 > 0,67) 

Parameter # 1. Price 

ZAZ Lanos "gp gg | WE | m | qur | gm | pr | Hn | WE HIE | HI HI | FII | HII | HII 

Cargo 

oneal: E HI UU Nnna IGI IH III, 

2310 pickup 

IZH 27175 | IL! E | E| I| I| EYE j| ty tet tt} ryt dt dtd | dL {| I 
Standard | & 

rank ce 

Synthetic rank = 0,33 

Complex indicator 

by "Price" parameter — 0,33 

Parameter # 2. Quality 

Zee Lanos | y| qooqne mo Spe AEG ITE | Lan ve AE ae | “A 

Cargo 

Bohdan- |W) I| I | HE | HE | IHE | HE | HE. | HL | IE. HE HE) IE | IH 

2310 pickup 

IZH 27175 | IL |I | I |i} li Hj|I|IHj|I,jI,jIH|I I | ml I 
Standard |g|8|2|/2|2|8|8|8|83|8 | 8|2|8 | 8/8 
rank cij-c|doicooco-cocd-—csdisoioco|2|o 

Synthetic rank = 0,63 

Parameter # 3. Assortment (modifications) 

Cee US y papier s TERRE oe Ae E | SES pe ep a SE 


Cargo 
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Continuation of Table 1. 


Models Ranks given by experts to cars 

ofcars | 1|2|3|4 5.6 7 8 9 |10/|11/12/13/14,| 15 
1 2|3|4|5|/6/,7|8 9 10/11/12 13 14 15] 16 

Bohdan- fe SE I BRE E RE |, ate || es eio |, rI SER HEB JG PE di 

2310 pickup 

IZH 27175 | Il | HI | HE | IH. | HE | II | HE | HE | HE. | EHE | HE | HL | | HI | Ill 
Smdd [|8|g|8[|2]|8 2|8|8|8 8|8|8| 8| S|S 
rank xx eS. aem me Ies LESE DRE IER 69 «| HESS Lm 1| R9 SES om 

Synthetic rank = 0,67 

Parameter # 4. Service maintenance 

ZAZ Lanos mpirilp|rgir|m nir rim ririmHi|ri| I 

Cargo 

Bohdan- Ijnmirim m ririmiH Inm i) i} oo 

2310 pickup 

IZH 27175 | Il | II | Wl | HI | HE | HI | HE | HE | IE | HE | HIE | IE | HI | II | IIl 
Standard 21812 8s 2 2lss 2 8| 8|28|8|s8 
rank Sl lS ue: S rs S ES eet] | REL ei 

Synthetic rank = 0,80 

Complex indicator 

by non-price parameters = 0,70 

Integrated index of competitiveness 

of ZAZ Lanos Cargo - 0,52 

The level of competitiveness 

of ZAZ Lanos Cargo — “medium” (0,33 < 0,52 < 0,67) 

Parameter £ 1. Price 

ZAZ Sens II I Hin rinmurir nig Oe HH II 

Geely CK III | HI | EIE | HE | EHE | HE |. 1 | IE | HIE | IUE | HE | HE | HI | HI |. Ill 

Bohdan- |; jm r| I| rpimim|riririr mHJir| I 

2110 

Sandard 2| g|2|2|8|2|8/8|&8|8[28|8|8| 8| 
rank 5.4 i spe Lens oed i m em eme eee) I) S meom 

Synthetic rank = 0,63 

Complex indicator 

by “Price” parameter = 0,63 

Parameter # 2. Quality 

ZAZ Sens Hl | U | Wl) 0 | Wm} 1 | dy al) |) a I mM NII II 

Geely CK | LI|I|I,|I|IH|I Ij|Ij|IJ|I,jH,|I|Ij|IH,I 

a ud II | HI) IL| HE) E [IHE | Wt) IHE MIMm | HIE | IL | HE III | Ill 
Standard [a [elalelelslslalelealslalsls|s 
rank SSS ST Ese pies | es M eR | eee et. VI S as | eee! | ES 


Synthetic rank = 0,55 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
ofcars | 1 | 2/3 |4/5]6]7/ 8 | 9 .10/|11/12/13,|14/| 15 
1 2-[:3- 1-455916 77 [:8 11:9 1 JO T 1E Te PS" | 14-1 15. |. 16 
Parameter # 3. Assortment (modifications) 
ZAZ Sens | U | IE | U | IL | IL | FE | IE Ud |u| FE | | EFE | E | | HI 
Geely CK | I | I} I | I I|H,|I,|I|I H|IJj|IH | us if I 
jn d HI) HE | HI | IHE | IE | HT | HE | HE | II. | HE) HI | IL | IL | HI | IH 
Sundad |2|8|2|8|8|8/ 8, 8|3[8|8|8 | 8|8|8 
rank exe ere ee rede rre ret ee 
Synthetic rank = 0,64 
Parameter £ 4. Service maintenance 
ZAZ Sens | IL | I I| IE | E |u| I IH | I | i | a} lt I|H, I 
Geely CK | I |I )|I|I|IH)I,jH|IjHL U | I | |u| I II 
vd HI) II | Wi) Or | IIE | HI | HI | HL | IJ | HL | HE | HE | IL | HIE |. HI 
Standard |g 8[8 8|8 $|8|8|8|8|&|8|8|8|8 
rank e cese] mid oem. Lee o (me m m A 
Synthetic rank = 0,77 
Complex indicator 
by non-price parameters = 0,65 
Integrated index of competitiveness 
of ZAZ Sens = 0,64 
The level of competitiveness 
of ZAZ Sens — “medium” (0,33 < 0,64 < 0,67) 
Parameter # 1. Price 
ZAZ Forza| I | I |H| 1 | | 1 |W} 1 |u| I | dT mnn I 
Chevrolet te LA C RS E UE MEE |n 3 [E ES PR rijm | 
Aveo 
Hyundai [mp gm mp gr mr| g | FTH HI) aja} D [IIO I | m 
Accent 
Standard [2|8[|2|8|8|8|8|8| 8|8l8|a|a|g|8 
rank Shoal Offaly Alel al soy ay al oy of ofa 
Synthetic rank = 0,76 
Complex indicator 
by “Price” parameter = 0,76 
Parameter # 2. Quality 
ZAZ Forza | II | HI | III | IHE | Wt | HI | HII | HII | HIE | IHE | HI | HIE | HT | | M 
eee As e De go pe s e nin es D we D be ES Eee d 


Aveo 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
ofcars |12./3/|4 5/67/89 |10/|11]|12/|13/|14 | 15 
l 2|3|41[5/]/6/,7/|8/.9/]10/|11/12/|13,14/|15,| 16 
Hyundat gy gy prpimirinin|r[mimg|riromg rong 
Accent 
Standard | c 
rank zi 
Synthetic rank = 0,33 
Parameter # 3. Assortment (modifications) 
ZAZ Forza | HIE | IHE | HE | IE | HT | HIE | IHE | HE | IHE | HIE | HE | IHE | HIE | IHE | Il] 
Chevrolet | pe ee a. Ee aps et epo OP REA s u e e s | i 
Aveo 
Hymdà [p pgim rim|r|r|H|I|H|I H|IgH I 
Accent 
Standard | c 
rank So 
Synthetic rank = 0,33 
Parameter # 4. Service maintenance 
ZAZ Forza | HIE | IHE | II | IHE | HT | IHE | IHE | Ue | IHE | III | HIE | IHE | IJ | III | III 
Chevrolet erro oie CE ap ERES E DR SE? | ETE: [ET HP. EE E 
Aveo 
Hyundai VI 3 FE pe 3 || ep Ie reis de ob || pe ae Eie | 3d 
Accent 
Tae S/S ele ela le) ae) ee |e ale 
rank SIS rS SE SE ee | er ll | AS ce | em rm | Ae ce 
Synthetic rank = 0,36 
Complex indicator 
by non-price parameters = 0,34 
Integrated index of competitiveness 
of ZAZ Forza = 0,55 
The level of competitiveness 
of ZAZ Forza — “medium” (0,33 < 0,55 < 0,67) 
Parameter # 1. Price 
ZAZ Vida |W | I | I| I| iy ui} i | ii H i | a} dt Hj|l HH 
Fiat Albea | I | Il | UI) IL |IHE| I | UW |m) 1 | HH | I | IE | FE || I 
a MM H | Ur) I | HE | HE | EE [| HE | | HT | HT | HL | II | IH 
Sunard |2 |8 93183 832s 3 2s 8|8|l28|8|8g 
rank oM —c—cdc-—c|-idi-d-ici-|oóo 


Synthetic rank = 0,80 


Complex indicator 


by “Price” parameter = 0,80 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
of cars 12.3 41|5/|6,7 89.10 11/12/13 | 14| 15 
1 2;/;3/)/4/)5 | 6) 7/8 ;9 |10) 11 12.13/|14/|15/| 16 
Parameter # 2. Quality 
ZAZ Vida | II | HI | U | HE | II | IE | HE | HE | IE | HE | EHE. IIT | IL | II | II 
Fiat Albea | I | I | I I I |I I I|I|I I I I |I I 
a Wl) U | HE | UW | HE | EHE | IL | IE (IHE | IL | HI | hc hr | IE mMm 
Standard | m melee s Sle alelslelale 
rank =k EE RE AI MR AE om T A E da 
Synthetic rank = 0,42 
Parameter # 3. Assortment (modifications 
ZAZ Vida | IE | I | II | HE | IE | HE | HIE | IE | HE | IF | HI | IF. | HIE | HIE | III 
Fiat Albea | I | I | I kr Boal | IJIJI ITTI I |I I 
unm II | HL|HI| asm) HL | HL [HE | IE | HET | IL | HE | IL | IL | IH 
Standard cC |o!omnmo!|mnmimnm-mlo!mnmunmioi!|imnios:'ctmi!|tc»5»!|ct^ 
un DO un [e] un ceo [e] un foe) uv foe) uv ery foe) foe) 
rank eS Lem | mm ERE ee om. ees eae] es) ee em LES ee es 
Synthetic rank = 0,44 
Parameter # 4. Service maintenance 
ZAZ Vida | IIE | HE | IT | IE | HE | EE | HIE | IE | HE | IL | IE | HE | IE. HIE mMm 
Fiat Albea | I | I | I I |I I I I|I|I I I I |I I 
ad I| HE m M HD | HE | IE HE | IET | EHE | HIE | IT [HE | IL |. IH 
Standard | «e | «e| |o w«elo!mw-mi!oimn-mioloimio!:wmi!c: 
[e] [e] un un [e] un [e] un [e] un un [e] un [e] [e] 
rank eS" ime emn Wey ESL ms | e ces | ESL ESSE: Neil om 
Synthetic rank = 0,41 
Complex indicator 
by non-price parameters = 0,42 
Integrated index of competitiveness 
of ZAZ Vida = 0,61 
The level of competitiveness 
of ZAZ Vida — “medium” (0,33 < 0,61 < 0,67) 
Parameter # 1. Price 
Bohdan- || girly pir|m miri|r|ri|riHIi|lI 
2110 
Geely CK | III | III | HI | III | III | HE | I. | IHE | III | Ul | III | IHE | HII | HE | IIT 
ZAZ Sens | IL | I | IE | IL | I | IL | IE I |I | IL OH ID InI 
ECSSESEIETENEIEIENEIEIEIEIEIESEIE 
rank = ce = = [em = c (a) — = — — c — — 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
of cars 1/2/3/410/5]/6/7]/8J/9 |10|11|12|13|14/ 15 
1 2:43:11: 5.5 1:6-] 758 1-9- HO TE 12; 13 14. | 35-16 


Synthetic rank = 0,82 


Complex indicator 
by “Price” parameter = 0,82 


Parameter # 2. Quality 


at II |W) III. I | HI | HIE | Or | HIE | HE | EE | HIE | | III 
Geely CK I I I I | U/W I I I I || I |I I 
ZAZ Sens |I | II | Ul) IL | U | 1 | IE | IHE IL | IE) I1 | IHI | ID | I II 
Standard Dilinl|l olamas]laolat|las|]aolasla|as]ao}las|atlta 
un [e] un [e] c foe) foe) un foe) ery foe) uv foe) loa) ery 
rank E LESS | ES» J| mE S ee SS we E || SS SS; 
Synthetic rank = 0,42 
Parameter # 3. Assortment (modifications) 
a IE | IH | HE | HIE | HT | HE | HIE | HE | EE | HIE | HE | HE | HE | IH] | II 
Geely CK I|H I I I | 0) I I I/ 0} I IHI|IL| I I 
ZAZ Sens | I | I | UW)U)]U)} 1) 0 | Ud Hn I | |] I I | II | Wl 
Standard e) | 0 | e 0e | e | 0 e | PD | e| 0o c0 cv l| o 
foe) foe) foe) foe) foe) foe) foe) foe) un foe) foe) uv [e] [e] un 
rank S || ees ft e ss We e e e e ats [eoi I el cee: 
Synthetic rank — 0,36 
Parameter # 4. Service maintenance 
2v IHE | HH | HE | HE | EIE | HE | IHE | HIE | HE | HE | HIE | HE | IE | III | III 
Geely CK I|H I I |Il|I HH II|IHI|II 1) Wt II I II 
ZAZ Sens | I | I | | U) I HH I | Uy) I I || I I |I I 
Standard e) | e | e [e |ce e| | e 0D |e | «lo |c!c 
foe) foe) foe) foe) foe) foe) foe) foe) uv ery foe) foe) uv foe) foe) 
rank SSS se se ee mms | i ce | se el m ee ll ses 


Synthetic rank = 0,35 


Complex indicator 
by non-price parameters = 0,38 


Integrated index of competitiveness 
of Bohdan-2110 = 0,60 


The level of competitiveness 
of Bohdan-2110 — “medium” (0,33 < 0,60 < 0,67) 


Parameter # 1. Price 


E HIE | TIE | EE | EIE | EE | EI | EIE [IE m m HIT [ HIT | HIT | IE | m 


Fiat Albea | I | IL | Il | U |W) FE | UW |W) FE | IE | E [HL | IE |IHI| I 


ZAZ Vida | UT} E | E| E| I |W} | i Hj IJ|Hg|rjnmjir,H 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
of cars 1/2/3|/410/5/6/7]/8|9 |/10|/11|/12|13|14| 15 
1 2/3/45] 6 9 {10} 11) 12} 13 | 14] 15 | 16 
Standard |m}a|lola}|oala}i|al]ao;lal|alalalas|ol|la 
en en wv eo wv eo en wv eo en foe) en en wv eo 
rank e ees em S e| e: Js mes ems | | RO SS le 


Synthetic rank = 0,38 


Complex indicator 
by “Price” parameter = 0,38 


Parameter # 2. Quality 


ae WI) I | HI | II | HT | IHE | IE | IJ. | HE | IE | HI | IE | II | II | III 

Fiat Albea | I| I| I| E | I I] I [I I|I|I I I] I 

ZAZ Vida | II | HE | II | HE | II | II | HE Uuu HIE | IE | HI | IE | HI || II 
Standard | «e | cGw«eilo|im'wm ooc'oin-oio!|!mnm!o!|mi!io!c:ns 

foe) uv foe) un foe) foe) uv uv foe) un foe) uv foe) uv foe) 

rank SISI SI SOI SOIL SOL SOIL SOIL SOI] Sl Sol Sol Sol Solo 

Synthetic rank = 0,41 

Parameter # 3. Assortment (modifications) 

ae II | II | HE | IE | EIL | IE | HE [IHE | IE [| HT | IE | HE [| IL | II | II 

Fiat Albea | I| I| I| E |I |I I [I [| I [I I I] I 

ZAZ Vida | II | II | II | HE | II | EIL | HE | IE mumu | HIT | IF. HIE | III | mu 
Standard | «e | al lanalolalololalolalolalololo 

foe) foe) foe) uv foe) uv uv foe) uv foe) uv foe) uv uv uv 

rank cicocldoioioildiaoidicosaildidóoss|is3Ó 

Synthetic rank = 0,42 

Parameter # 4. Service maintenance 

M I IH n In mo ola) ms) HI. L| ID | II 

Fiat Albea | I| I| II E |I |I | I [I [| I [I I I] I 

ZAZ Vida | WM HE | II | II | HL | II | HE | IE | EE | HE | IE | HIE | HII m m 
standard" ed ee cR Ea Eug E EE deca EE 
rank cicocildodioiloidioidicosaildidóoss|s3Ó 


Synthetic rank = 0,42 


Complex indicator 
by non-price parameters — 0,42 


Integrated index of competitiveness 
of Bohdan-2111= 0,40 


The level of competitiveness 
of Bohdan-2111 — “medium” (0,33 < 0,40 < 0,67) 


Parameter £ 1. Price 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
ofcars | 1|2.3 41|5 6 7|8.9 10/11/12 13/|14/| 15 
1 2|3.4|5|6|7.8.9/10/11/12[|13/|14|15| 16 
Bohdan- n mimimmimim mimimimimi miim, I 
2310 pickup 
ZAZ Lanos | ny | qup | mm | pnr | HE | HL EHE | EIL | HIE | EIL | HIE HI HII DID | HI 
Cargo 
IZH 27175  I|I|I I|I I II I|I|I I [|I] I 
Standard D 
uv 
rank c 
Synthetic rank = 0,50 
Complex indicator 
by "Price" parameter = 0,50 
Parameter # 2. Quality 
Bohdan- II | II | II | IL | IIT | IIT | HT | EIL | IE | HT | olay} II |. II 
2310 pickup 
ZAZ Lanos qg|ri|mimimirmirimimrimimir, 
Cargo 
IZH 27175 IOI IIO IUO I IMI I IIM] I 
Standard lal l alololailalalalolalolailianalol°la 
foe) foe) uv uv ery ery foe) foe) uv foe) un foe) foe) uv foe) 
rank SIS SI SI SIL S| SI SI SI SIL SI Sl Sl Sold 
Synthetic rank = 0,39 
Parameter # 3. Assortment (modifications) 
Bohdan- IIH IIH IIO III I n ror I 
2310 pickup 
ZAZ Lanos | y |NIMI nun i mim mir mim, I 
Cargo 
IZH 27175 | HI | HI | HI | II | III | EIE | HIT | EIE | IE. | HIE | HIE | HIE | IT | HIE |. HII 
Standard |o|lolololololololololololo|lol|lo 
u^ © a) (m) Wa) (a) a) Wa jan) So © uw O © Wa 
rank c = c = c = — c = — = c = = c 
Synthetic rank = 0,80 
Parameter # 4. Service maintenance 
Bohdan- I WII OHI IOM IIM I I| II 
2310 pickup 
ZAZ Lanos | yy) y gn|y rpimimir rim rLirlHir, I 
Cargo 
IZH 27175 ||) H | HIE |I | EI | HIE | FIT | EIE | IE | HIE | HIE | HE. | HIE | HIE |. HII 
Standard | o|m|ololololololalolo|lamalolole 
© foe) So un un So © un ery (aa) un foe) So un uv 
rank JIll eme etes: emi oem | em mE lels Ils ices 


Synthetic rank = 0,67 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
of cars 1.2 .3|4|5.6 7.8 9/10/1112 |13 14 | 15 
1 2|3|4|5|6/|7|8|9]10/|11/12/| 13 | 14] 15 | 16 
Complex indicator 
by non-price parameters — 0,62 
Integrated index of competitiveness 
of Bohdan-2310 pickup = 0,56 
The level of competitiveness 
of Bohdan-2310 pickup — “medium” (0,33 < 0,56 < 0,67) 
Parameter # 1. Price 
Bohdan2312| p (m| pg | gg | gp m jm o/m p m| pm | pm | H | gH 
ZAZLanos jy) | mi} mw mmm m mimm, mH, mH |I 
Cargo 
IZH 27175 E X sd Se) ee) Be eds gd I CE QUE SAGE JI 
E TEE ERE EE EE dE EN 
rank SSS e e Ne E Ee UE E 
Synthetic rank = 0,43 
Complex indicator 
by "Price" parameter = 0,43 
Parameter # 2. Quality 
Bohdan 2312 | III | III | HE | IE. | HE | Wl | HE | Wl |. U | |} IE | HI | HIE | mMm 
ZAZLanos |gp|p|g mg m|r|m rimim r mJ mi|rii 
Cargo 
IZH 27175 IIN ISI IIH ISIH I Im] I I II I 
Standard | mi[a!]alolalalas|a|olalola Inla Joe 
foe) loa) foe) un [e] [e] [e] [e] un [e] un [e] [e] [e] [e] 
rank S lS ses | o ams rd c || m ios Pace l| ems | See, l| a Ses ||) ee 
Synthetic rank = 0,36 
Parameter # 3. Assortment (modifications) 
Bohdan 2312 | Il | HI | IE | HE | IE | Wl) U | i | H | | | n mM 
ZAZlaos 5 pr|pirpirp|r|r | p|r|r|r ro Ilr i 
Cargo 
IZH 27175 II | IE | Wl} U | Wl} IL | Wl) Wl} HE | HE. IL HI | HI HI | II 
Standard |ojlam|/oaolmlolalolololailalo lolam ja 
Nn lee) uv ceo N (ag) Nn N uv ceo lee) Nn N Cry ceo 
rank es. Irem deme emi rm | em IER eR | e || eee rs | os eme |g 
Synthetic rank = 0,42 
Parameter # 4. Service maintenance 
Bohdan 2312 | If | HI | I) IE | IE [IE | Us| i | HIE | IL | II | HIE Iu mMm 
ZAZlaos 5 ppy|prpirp|r|r|p|r|r|r ro or|rgI 
Cargo 
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Continuation of Table 1. 


Models Ranks given by experts to cars 
ofcars |1|[2/[3]/4/5/6/7];8/,94/10/|11/|12,13|14| 15 
1 2,3 }4/5]|6/7 {8 | 9 | 10] 11/12] 13 | 14/15 | 16 
IZH HI) H MWM HI | HE) | IE [HE | IE | HE | HE. IE. | HIE | HL | II 
27175 
Standard | o|m|lolololatlmalolalololalolol|a 
mk |5| ST SL SP Sl S/S] Sl S/S] Sl Sl Sl sys 


Synthetic rank = 0,43 

Complex indicator 

by non-price parameters = 0,40 

Integrated index of competitiveness 

of Bohdan 2312 = 0,42 

The level of competitiveness 

of Bohdan 2312 — “medium” (0,33 < 0,42 < 0,67) 


From the data in the table 1, we see that Ukrainian-made cars are mostly 
characterized by the medium level of competitiveness on the automobile market. An 
exception is ZAZ Lanos, which demonstrates a high level of competitiveness on the 
automobile market. 

Let's define the key parameters, which determined by their constructive, neutral or 
destructive influence the level of competitiveness of Ukrainian-made cars (compared 
with the direct competitors on the automobile market) (table 2). 

Table 2. 
Key parameters, which determined by their constructive, neutral or destructive 
influence the level of competitiveness of Ukrainian-made cars 


Models Parameters 
of cars Price | Quality Assortment Service 
(modifications) | maintenance 
1 2 3 4 5 
ZAZ Lanos: 
- level of competitiveness h l l m 
- influence C d d d 
ZAZ Lanos Cargo: 
- level of competitiveness l m h h 
- influence d C C C 
ZAZ Sens: 
- level of competitiveness m m m h 
- influence n d n C 
ZAZ Forza: 
- level of competitiveness h l l l 
- influence C d d d 
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Continuation of Table 2. 


1 2 3 4 5 
ZAZ Vida: 
- level of competitiveness h m m m 
- influence c d d d 
Bohdan-2110: 
- level of competitiveness h m m m 
- influence C d d d 
Bohdan -2111: 
- level of competitiveness m m 
- influence d n C C 
Bohdan-2310 pickup: 
- level of competitiveness m m h h 
- influence d d C C 
Bohdan 2312: 
- level of competitiveness m m m m 
- influence n d n C 


In table 2: ^ — high; m — medium; / — low; c — constructive; n — neutral; d — 
destructive. 


4. Conclusions. 


The medium level of competitiveness of Ukrainian-made cars (an exception is ZAZ 
Lanos, which demonstrates a high level of competitiveness) on the automobile market 
is determined by: mostly constructive influence of the “Price” parameter and “Service 
maintenance" parameter; mostly destructive influence of the “Quality” parameter and 
"Assortment (modifications)" parameter. Thus, the prospects for increasing the 
competitiveness of Ukrainian-made cars are: maintaining of the competitive positions 
by the “Price” and “Service maintenance" parameters; improvement of competitive 
positions by the “Quality” and “Assortment (modifications)" parameters. 
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